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A Marketing Perspective of Core Labs

Operating and running a core lab necessitates
business disciplines including marketing. Taking
a marketing perspective brings to the front of
mind the needs of the users and customers so
that we can better engage with them. Potential
reframing of our views of the service product
and available resources may bring to light the
deep value core labs deliver.

Speaker Bio
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emphasis in biochemistry. After working in genomics
research, his interest in bringing to market scientific
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